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We	
  Will	
  Cover….

• How	
  do	
  you	
  determine	
  your	
  emotional	
  appeal
• Review	
  how	
  your	
  personal	
  brand	
  is	
  coming	
  across	
  
and	
  whether	
  it	
  is	
  authentic	
  and	
  congruent	
  with	
  who	
  
you	
  are	
  

• What	
  do	
  you	
  do	
  that	
  makes	
  you	
  stand	
  out	
  from	
  
everyone	
  else?

• Recommendations	
  on	
  how	
  to	
  better	
  message	
  your	
  
brand

• Ways	
  to	
  increase	
  your	
  online	
  clout	
  and	
  establish	
  
credibility.



So	
  What’s	
  a	
  Personal	
  Brand?

• Is	
  it	
  a	
  look?

• A	
  feel?

• A	
  word?

• An	
  icon?

• A	
  statement?

• A	
  style?



Back	
  in	
  the	
  Old	
  Days,	
  It	
  Was	
  a	
  Look



It	
  Still	
  Is…….



Today	
  It’s	
  a	
  Brand	
  



Create	
  a	
  Differentiator	
  with	
  Your	
  Brand







Who	
  Are	
  You?	
  	
  (www.wordle.net)	
  

Your	
  name	
  is	
  your	
  greatest	
  asset	
  and	
  will	
  stay	
  with	
  you	
  for	
  the	
  
rest	
  of	
  your	
  life.	
  Transforming	
  it	
  into	
  a	
  personal	
  brand	
  that	
  
others	
  will	
  recognize	
  and	
  appreciate	
  is	
  your	
  best	
  strategy	
  for	
  
long-­‐term	
  success	
  in	
  business.	
  





Values	
  Alignment:	
  Personal	
  and	
  Professional:	
  Worksheet	
  

• Do	
  your	
  values	
  match	
  your	
  current	
  organization?

• Should	
  your	
  values	
  match	
  your	
  organization?	
  



5	
  Great	
  Reasons	
  for	
  Creating	
  Your	
  Personal	
  Brand

1. Establish	
  credibility

2. Grow	
  your	
  network

3. Attract	
  opportunities

4. Securing	
  work,	
  promotions	
  or	
  mobility	
  

5. Increase	
  your	
  online	
  clout



Establish	
  Credibility

• Your	
  personal	
  brand	
  is	
  your	
  unique	
  promise	
  of	
  value	
  and	
  
as	
  long	
  as	
  you	
  add	
  this	
  value	
  to	
  others	
  on	
  a	
  consistent	
  
basis,	
  you	
  are	
  gaining	
  trust	
  and	
  credibility.	
  

• This	
  trust	
  will	
  be	
  your	
  best	
  and	
  cheapest	
  promotional	
  
activity,	
  as	
  word	
  travels	
  fast	
  when	
  you	
  do	
  great	
  work.	
  

• Let	
  your	
  colleagues	
  and	
  customers	
  be	
  your	
  fans	
  and	
  
become	
  your	
  brand	
  ambassadors.



Grow	
  Your	
  Network

• Expanding	
  your	
  network	
  is	
  
hugely	
  important	
  to	
  success.	
  It	
  
opens	
  up	
  avenues	
  you	
  never	
  
thought	
  of.	
  

• Your	
  personal	
  brand	
  works	
  like	
  
a	
  magnet	
  and	
  it	
  attracts	
  like	
  
minded	
  people	
  which	
  can	
  be	
  
very	
  useful	
  for	
  your	
  career,	
  just	
  
like	
  you	
  can	
  be	
  useful	
  to	
  them.	
  

• Networking	
  is	
  all	
  about	
  karma,	
  
help	
  others	
  and	
  they	
  will	
  help	
  
you.	
  Don’t	
  only	
  go	
  to	
  the	
  well	
  
when	
  your	
  bucket	
  is	
  empty!



Attract	
  Opportunities	
  – Time	
  to	
  get	
  Creative…..

• As	
  a	
  result	
  of	
  your	
  expanded	
  network	
  and	
  having	
  a	
  
strong	
  online	
  presence,	
  not	
  only	
  will	
  people	
  help	
  you	
  
but	
  some	
  will	
  actually	
  have	
  relevant	
  opportunities	
  
for	
  you

• This	
  could	
  be	
  a	
  customer	
  referral,	
  a	
  joint	
  venture,	
  co-­‐
writing	
  a	
  book,	
  a	
  new	
  job,	
  promotion	
  or	
  mobility

• Your	
  personal	
  brand	
  demonstrates	
  success	
  and	
  that	
  
is	
  what	
  others	
  will	
  be	
  looking	
  to	
  tap	
  in	
  to



The	
  More	
  Creative,	
  The	
  Better



What	
  Color	
  is	
  Your	
  Brand?	
  



Securing	
  Work
• A	
  magnetic	
  brand	
  will	
  ensure	
  that	
  you	
  keep	
  busy.	
  

You	
  and	
  your	
  services	
  will	
  always	
  be	
  in	
  demand,	
  as	
  
long	
  as	
  you	
  live	
  up	
  to	
  your	
  personal	
  brand.	
  

• There	
  is	
  little	
  you	
  can	
  do	
  about	
  external	
  factors	
  but	
  
you	
  can	
  rest	
  assured	
  that	
  your	
  strong	
  brand	
  will	
  
help	
  you	
  attract	
  other	
  opportunities	
  instead.



Increase	
  Your	
  Online	
  Clout

As	
  you	
  build	
  your	
  personal	
  brand,	
  you	
  will	
  notice	
  
that	
  you	
  get	
  a	
  loyal	
  following	
  online.	
  This	
  following	
  
will	
  put	
  you	
  in	
  a	
  position	
  of	
  influence,	
  as	
  others	
  
listen	
  to	
  what	
  you	
  have	
  to	
  say.	
  You	
  can	
  turn	
  your	
  
clout	
  into	
  business	
  as	
  long	
  as	
  you	
  do	
  it	
  in	
  an	
  
authentic	
  and	
  trustworthy	
  manner.



Increase	
  Your	
  Online	
  Klout



We	
  all	
  want	
  transparency!

• We	
  want	
  a	
  meaningful,	
  
authentic	
  and	
  
congruent	
  work	
  
experience

• Cultural	
  fit is	
  
paramount	
  in	
  finding	
  a	
  
job	
  you	
  love	
  

• Values	
  Alignment	
  is	
  
KEY	
  



No	
  One	
  is	
  100%	
  in	
  Control	
  of	
  a	
  Brand	
  Any	
  More



The	
  World	
  of	
  Social	
  Networking	
  Changes	
  Every	
  Day…January	
  2012



…2013…



Today	
  



Leveraging	
  Personal	
  Brand	
  in	
  the	
  New	
  “Social”	
  Circles

Talented	
  people	
  are	
  openly	
  sharing	
  their	
  ideas,	
  experiences,	
  
and	
  insights	
  online.	
  It’s	
  more	
  important	
  for	
  us	
  to	
  connect	
  with	
  
people	
  in	
  the	
  way	
  they	
  want	
  to	
  be	
  connected	
  with,	
  than	
  ever	
  
before.	
  



Where	
  Should	
  You	
  Spend	
  Your	
  Time?	
  



Vendor	
  Trends	
  – It’s	
  a	
  Revolution…….	
  

Don’t	
  miss	
  this	
  year’s	
  roadshow	
  excitement,	
  as	
  our	
  
Jobvite experts	
  once	
  again	
  travel	
  the	
  country	
  to	
  rap	
  
about	
  recruiting	
  with	
  revolutionaries	
  like	
  you.	
  
We’ll	
  be	
  convening	
  at	
  trendy	
  hotspots	
  over	
  apps	
  and	
  
drinks,	
  sparking	
  discussion	
  on	
  what’s	
  new	
  in	
  your	
  
world.	
  



How	
  Many	
  Social	
  Conversations	
  Have	
  You	
  Had	
  This	
  Week?



Where	
  did	
  These	
  Conversations	
  Take	
  Place?	
  



What	
  Do	
  People	
  Think	
  of	
  When	
  They	
  Hear	
  Your	
  Name	
  ?



You	
  Can’t	
  Run	
  Away	
  From	
  It……..



You	
  Are	
  Now	
  a	
  Reporter



Twitter	
  	
  

What	
  are you	
  saying?	
  What	
  are	
  you	
  reading?	
  



Twitter:	
  How	
  Efficient	
  Are	
  You?	
  	
  

Have	
  you	
  set	
  up	
  your	
  Tweetdeck yet?	
  



Twitter	
  is	
  a	
  Great	
  Way	
  to	
  Find	
  Opportunities



Jobvite SOCIAL  RECRUITING  SURVEY  RESULTS  2013  

Hires	
  Though	
  Social	
  Media:	
  The	
  Big	
  Three

78%	
  of	
  recruiters	
  have	
  hired	
  
through	
  a	
  social	
  network



Jobvite Study	
  Results	
  on	
  the	
  Quality	
  of	
  Candidates

Jobvite SOCIAL  RECRUITING  SURVEY  RESULTS  2013  



You	
  Have	
  to	
  Have	
  All	
  Star	
  Status	
  on	
  LinkedIn



Do	
  you	
  have	
  a	
  complete	
  profile?

©	
  1996-­‐2013	
  Shally	
  Steckerl.	
  All	
  rights	
  reserved.

q Personalize	
  your	
  URL
q Use	
  all	
  3	
  website	
  links
q Link	
  to	
  Twitter	
  account
q Have	
  at	
  least	
  two	
  past	
  positions
q List	
  something	
  under	
  education
q Brief	
  and	
  meaningful	
  summary
q Add	
  a	
  profile	
  photo
q List	
  your	
  specialties
q Have	
  at	
  least	
  three	
  recommendations
q Be	
  clear	
  about	
  your	
  current	
  position	
  

Users	
  with	
  complete	
  profiles	
  are	
  40	
  times	
  more	
  likely	
  to	
  get	
  noticed

Link	
  to	
  your	
  public	
  profile	
   in:
• your	
  email	
  signature
• all	
  your	
  blog	
  posts
• comments	
  on	
  others'	
  posts
Helps	
  with	
  search	
  engine	
  
rank!





Choosing	
  Key	
  Words	
  is	
  Key



LI	
  is	
  the	
  new	
  CRM!	
  	
  	
  



• Use	
  the	
  LinkedIn	
  Templates to	
  save	
  time.

©	
  1996-­‐2013	
  Shally	
  Steckerl.	
  All	
  rights	
  reserved.

Using	
  Templates



Who	
  are	
  the	
  Best	
  Connections	
  for	
  you	
  to	
  Contact?

Image	
   credit:	
  BarnRaisers

In	
  a	
  classic	
  study,	
  sociologist	
  Mark	
  Granovertter showed	
  	
  that	
  
people	
  were	
  58%	
  more	
  likely	
  to	
  get	
  a	
  new	
  job	
  through	
  weak	
  ties	
  
than	
  strong	
  ties.	
  How	
  could	
  acquaintances	
  be	
  more	
  helpful	
  than	
  
good	
  friends?



Inviting	
  Contacts

Promiscuity	
  is	
  Risky In	
  doubt?

But	
  don’t	
  
invite	
  

strangers	
  
via	
  requests	
  
to	
  connect

The	
  
bigger	
  
your	
  

network

The	
  more	
  
leads	
  you	
  
can	
  find

If	
  in	
  doubt,	
  
email	
  a	
  

note	
  before	
  
inviting

Size	
  Matters



Leveraging	
  LinkedIn	
  Groups	
  



Growing	
  Your	
  Network

• Scan	
  for	
  Colleagues
• Scan	
  for	
  Alumni
• Use	
  “people	
  you	
  may	
  
know”

• Use	
  Open	
  Link
(paid	
  accounts)

• Search	
  for	
  open	
  link	
  
members

Add	
  
Connections

• Upload	
  open	
  
connectors	
  from:
• LIONS
• Lions	
  MetaNetwork
• MLPF (MVPF)	
  
• TopLinked
• MyLinkWiki
• Wiki	
  Group

Import	
  
Spreadsheets

• Scan	
  your	
  Webmail:	
  
Gmail,	
  Yahoo,	
  
Hotmail

• Outlook contacts
• “Discover	
  your	
  
contacts” 1/mo.

• Upload	
  new	
  contacts	
  
regularly	
  using	
   the	
  
Outlook	
   toolbar

From	
  your	
  
Inbox

©	
  1996-­‐2013	
  Shally	
   Steckerl.	
  All	
  rights	
  reserved.



Facebook	
  is	
  Not	
  Only	
  For	
  High	
  School	
  Friends	
  Anymore

Keys	
  to	
  a	
  Successful	
  Facebook	
  Page

Goals:

ü Build	
  relationships

ü Strengthen	
  your
brand

ü Engage	
  current	
  
connections	
  to	
  become	
  
your	
  brand	
  ambassadors	
  



Niche	
  Facebook	
  

140,834  members  
of  a  Nurse  Group

16,194  members

Millions	
  of	
  Special	
  Interest	
  Groups



You	
  Are	
  Now	
  an	
  Expert:	
  To	
  Blog	
  or	
  not	
  to	
  Blog?	
  	
  



Have	
  You	
  Thought	
  About	
  Recruiting	
  from	
  Blogs



Social	
  Recruiting	
  Survey	
  Relating	
  to	
  Blogs….	
  

LinkedIn Blogs Facebook Twitter
VERY 75% 14% 8% 8%
Somewhat 15% 38% 27% 18%
Neutral 9% 33% 42% 45%
Not	
  Much 0% 9% 14% 12%
Useless 1% 7% 9% 16%

0%
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50%

60%

70%

80%

90%

100%

52%	
  useful!

Are	
  you	
  sourcing	
  
from	
  blogs?

Ranked	
  by	
  Usefulness



Do	
  You	
  Have	
  a	
  You	
  Tube	
  Channel?



How	
  Are	
  You	
  Leveraging	
  it?



Have	
  You	
  Created	
  Your	
  Brand	
  on	
  Pinterest?	
  



Leveraging	
  Social	
  Sites	
  for	
  Social	
  Sites	
  



Where	
  are	
  you	
  on	
  Instagram?	
  	
  



Have	
  You	
  Integrated	
  All	
  Your	
  Information?

Google+:.



lizz@thesourcinginstitute.com

Direct	
  line:	
  480-­‐221-­‐9649
Office:	
  657-­‐212-­‐5838	
  Pacific

Invite	
  me	
  to	
  connect	
  on	
  LinkedIn:	
  
www.linkedin.com/in/lizzpellet

Follow	
  me	
  on	
  Twitter:	
  www.twitter.com/lizzpellet

To	
  order	
  your	
  copy	
  of	
  The	
  Cultural	
  Fit	
  Factor:	
  	
  

Lizz	
  Pellet’s	
  Contact	
  information

http://shrmstore.shrm.org/cultural-­‐fit-­‐factor.html


