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We Will Cover....

How do you determine your emotional appeal

Review how your personal brand is coming across
and whether it is authentic and congruent with who

you are

What do you do that makes you stand out from
everyone else?

Recommendations on how to better message your
brand

Ways to increase your online clout and establish
credibility.



So What’s a Personal Brand?

* Isitalook?

e Afeel?

* Aword?

* Anicon?

* A statement?

e Astyle?




Back in the Old Days, It Was a Look




It Still Is.......




Today It’s a Brand

J/

Yersoral Brand




Create a Differentiator with Your Brand
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Who Are You? (www.wordle.net)

Your name is your greatest asset and will stay with you for the
rest of your life. Transformingit into a personal brand that

others will recognize and appreciate is your best strategy for
long-term success in business.







Values Alighnment: Personal and Professional: Worksheet

* Do yourvalues match your current organization?

e Shouldyour values match your organization?




5 Great Reasons for Creating Your Personal Brand

1. Establish credibility

2. Grow your network

3. Attract opportunities

4. Securing work, promotions or mobility

5. Increase your online clout




Establish Credibility

* Your personal brand is your unique promise of value and
as long as you add this value to others on a consistent
basis, you are gaining trust and credibility.

* This trust will be your best and cheapest promotional
activity, as word travels fast when you do great work.

* Letyour colleagues and customers be your fans and
become your brand ambassadors.




Grow Your Network

 Expandingyournetworkis
hugely importantto success. It
Opens up avenues you never
thought of.

* Your personalbrandworks like
a magnet and it attracts like
minded people which can be
very useful foryour career, just
like you can be useful to them.

 Networkingis all about karma,
help others and they will help
you. Don’t only go to the well
when your bucket is empty!




Attract Opportunities — Time to get Creative.....

* As aresult of your expanded network and having a
strong online presence, not only will people help you
but some will actually have relevant opportunities
for you

* This could be a customer referral, a joint venture, co-
writing a book, a new job, promotion or mobility

* Your personal brand demonstrates success and that
is what others will be looking to tap in to




The More Creative, The Better




What Color is Your Brand?




Securing Work

A magnetic brand will ensure that you keep busy.
You and your services will always be in demand, as
long as you live up to your personal brand.

 Thereis little you can do about external factors but
you can rest assured that your strong brand wiill
help you attract other opportunitiesinstead.

PITTSBURGH ZOO
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Increase Your Online Clout

As you build your personal brand, you will notice
that you get a loyal following online. This following
will put you in a position of influence, as others
listen to what you have to say. You can turn your
clout into business as long as you do it in an
authentic and trustworthy manner.



Increase Your Online Klout

BUILDING INFLUENCE

We're helping millions of people unlock their
iInfluence and grow their Klout.




We all want transparency!

- We want a meaningful,
authentic and
congruent work
experience

* Cultural fit is
paramount in finding a
job you love

* Values Alignment is
KEY




No One is 100% in Control of a Brand Any More




The World of Social Networking Changes Every Day...January 2012
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Leveraging Personal Brand in the New “Social” Circles

Talented people are openly sharing their ideas, experiences,
and insights online. It’'s more important for us to connect with

people in the way they want to be connected with, than ever
before.




Where Should You Spend Your Time?

Which Network Should You Use?

Branding Engagement Traffic Building Sourcing

* Digg » Facebook * YouTube * Blogs

* Reddit + Twitter » Facebook * LinkedIn
« StumbleUpon * YouTube * Twitter » Facebook
* Flickr * Tumblr + Digg  Twitter

* Tumblr * Blogs * Tumblr

© 1998-2013 Shally Steckerl




Vendor Trends — It’s a Revolution

Don’t miss this year’s roadshow excitement, as our
Jobvite experts once again travel the country to rap
about recruiting with revolutionaries like you.

We'll be convening at trendy hotspots over apps and

drinks, sparking discussion on what’s new in your
world.




How Many Social Conversations Have You Had This Week?

Social Media is about : '

br"d:.:s
it «wikis o

M { peop‘e
,"., networks Conversatlon —

uluo |

g 3 blogs
g 9
< con muntlc< .

90|a

content =

=1

— ~— Cermramty
[

3

o

—

- : ms.ml
’2! <
;E shamg
new g
SER w Lesrkes
s:nnm Nappent sewme
— pubiisher Y

' Conversation!




Where did These Conversations Take Place?




What Do People Think of When They Hear Your Name ?

What does
your online
perscnal brand
say about you?
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\Social Recruiting
Social and Mobile Recruiting Strategies to

Attract, Engage, and Retain lalent




You Are Now a Reporter

http://twitpic.com/135xa - There's a
plane in the Hudson. I'm on the ferry
going to pick up the people. Crazy.

ﬂ jkrums
Janis Krums

People On Twitter Are The Newsbreakers




Twitter

What are you saying? What are you reading?
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Twitter: How Efficient Are You?

Have you set up your Tweetdeck yet?

KEYBOARD

SHORTCUTS
or {
TWITTER kd TweetDeck
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Twitter is a Great Way to Find Opportunities




Hires Though Social Media: The Big Three

LinkedIn, Facebook and Twitter

are still the recruiter’s social networks of choice

Top social networks for recruiting, 2013 78% of recruiters have hired
through a social network

Jobvite SOCIAL RECRUITING SURVEY RESULTS 2013




Jobvite Study Results on the Quality of Candidates

The beST-CIUEl”’[y Rate the quality of candidates from these
candidates come th rough sources from 1 to 3, where 3 represents

your company’s _ .
a n d e m p |Oye e S ) Percent nating 3 (highest quality) for each

the highest quality.

networks. - P

! ' Social networks .
The highest-rated candidates

are sourced through referrals, Corporate career site

social networks and corporate D 5g%

career sites.

Jobvite SOCIAL RECRUITING SURVEY RESULTS 2013




You Have to Have All Star Status on LinkedIn

M www.linkedin.com/in/lizzpellet/

& Skills & Expertise

Most endorsed for...

@ Talent Management
ﬂ Employee Engagement
W Leadership Development
E Talent Acquisition
Change Management
m Organizational...

E Public Speaking

m Corporate Culture

m Organizational...

m Cultural Transformation

Lizz Pellet

Talent Acquisition Advisor - Educator, LinkedIn Guru,
Culture /Branding Expert, Master Facilitator

Orange County, California Area | Human Resources

The Sourcing Institute, Social Presence Coaching
Felix Global Corp., EMERGE International, BD Medical
The Johns Hopkins University

Improve your profile Edit Profile | - . 5_00":

M Contact Info

L ' HASSHERALR S,

7 AASEHENA A AR
7 SR 2ERA SR AR
ARSANGALKECN
ASEAFAANRRE

ICAKA CHRAR2&EA
LAATEARC.A4MWA
ASEARNnN>s: <0
A0N  f: RS
MAENEARN>° =el

Profile Strength

All-Star




Do you have a complete profile?

Link to your public profile in:

* your email signature
* all your blog posts
Use all 3 website links e comments on others' posts

Link to Twitter account Helps with search engine
rank!

Personalize your URL

Have at least two past position
List somethingunder education
Brief and meaningful summary
Add a profile photo
List your specialties
Have at least three recommendations

Coo0DoDO000p0 00

Be clear about your current position



> . ) ) .
ln Search for people, jobs, companies, and more

Home Profile Network Jobs Interests

Female VP's Only - Apply Now to the National Association of Professional Women. |

Lizz Pellet

Talent Acquisition Advisor - Educator, LinkedIn Guru,
Culture /Branding Expert, Master Facilitator

Orange County, California Area | Human Resources

ent The Sourcing Institute, Social Presence Coaching
Previous Felix Global Corp., EMERGE International, BD Medical
The Johns Hopkins University

Improve your profile Edit Profile | - . 500+

lizzpellet@gmail.com

W Twitte Lizzpellet



Choosing Key Words is Key

You say you're "dynamic."
So do 251,782 other people.

Update your profile today

Innovative

It's true—the word "dynamic" appears in 251,782 LinkedIn profiles. Here are a few tips for
making your LinkedIn profile stand out:

Keep it real — Your profile should tell the world what makes you, you.

Keep it unique — Your skills and experience are unique. Make sure your profile
connects you to the opportunities you're most interested in.

Keep it fresh — Make updating your profile a habit, so when opportunity knocks,
you're ready.

Update your profile today




Ll is the new CRM!

n PREMIUM , companies

Strategic Change Leader, Dynamic Mlti-cultural Team
Builder, Advocate of YWomen and Mentoring, Notre Dame
fan

Greater New York City Area | Financial Services
Current McGraw Hill Financial
Previous The McGraw-Hill Companies, Maxwell Communication

Corporation, KPMG
Education Columhia University - Columbhia Business Schoaol

Last Conversation 12 days ago

W Relationship M Contact Info

M

@ B Note | @ Reminder | %N How you met | @ Tag

RE: Greetings! 12 days ago
@ 11/19/2013 via LinkedIn

@ How you met

Skill survey LinkedIn webinar

Vv SeeMore W




Using Templates

* Use the LinkedIn Templates to save time.

© 1996-2013 Shally Steckerl. All rights reserved.




Who are the Best Connections for you to Contact?

In a classic study, sociologist Mark Granovertter showed that
people were 58% more likely to get a new job through weak ties
than strong ties. How could acquaintances be more helpful than
good friends?

Image credit: BarnRaisers




Inviting Contacts

The
bigger
your
network
The more
leads you
can find

Size Matters

 J
B'.'t ‘!on t If in doubt,
strangers note before
via requests inviting
to connect

In doubt?

Promiscuity is Risky



Leveraging LinkedIin Groups

ADP VirtualEdge :
@?? ' Users Growp x | 5/“ BP]

ADP Meeting of the M._.. ADP VirtualEdge User... American Society for _.. BPI Verified Experts (...
Visible* Hidden* Visible Visible s

California ' ]
HR B! Change Connect
Network ( A Consulting| Powered by Citl
California Human Res...  Certified Diversity Re... ~ Change Consulting,C...  Connect: Professiona. ..

Visible* Visible * Visible* Visible*

Corporate L ans
Recruiters / e.r e n et

Corporate Recruiters...  CyberSleuths EBI Employer Brandin...  ERE.net

Visible* Private Group Visible Visible*

Linked:HR =

® ENGAGEMEN forum
Endicott College Alumni Engagement & Reten... Forum for Healthcare. .. Global Keynote Spea...
Visible s Visible s Visible» Visible»

Green b N




Growing Your Network

e Scan for Colleagues

e Scan for Alumni

e Use “people you may
know”

e Use Open Link
(paid accounts)

e Search for open link
members

®©®
alol .0
1<)
0 a N OpenlLink

/- Upload open

connectors from:

* LIONS

e Lions MetaNetwork
* MLPF (MVPF)

e TopLinked

o MyLinkWiki

e Wiki Group

e Scan your Webmail:
Gmail, Yahoo,
Hotmail

e Qutlook contacts

e “Discover your
contacts” 1/mo.

e Upload new contacts
regularly using the

Outlook toolbar
O O

© 1996-2013 Shally Steckerl. All rights reserved.



Facebook is Not Only For High School Friends Anymore

Keys to a Successful Facebook Page

raiovant
Goals: content
generation
v Build relationships
Seeking out Open
fans dialogue
v Strengthen your Careers
brand Page . i
v Engage current Success

connections to become
your brand ambassadors

Asking for Employee
input participation




Niche Facebook

Millions of Special Interest Groups

44 Be kind to nurses. We keep doctors from accidentally killing you.

Global

140,834 members
of a Nurse Group

Basic Info
Type Just for Fun - Facebook Classics
Description This is not a place to allow your attitude and anger to take control, friends.

just merely to state that our importance is often overlooked and
sometimes belittled. thank you.

Contact Info

Location Hershey, PA
44 Architects are hotter than regular people.
Recent News Global

60,000+ members!

Basic Info
Members Type Organizations - Philanthropic Organizations
Displaying 8 of 72,070 members Description As Architects we are undeniably superior to regular people, we are also

better looking, more interesting and we know stuff about things. Despite
this we do not generally distance ourselves from non architects affording
the general public enrichment through our company - evidence of our

H selfless philanthropy.
- | B ! I' Contact Info

Office The left door in the sky, right next to G-d
Christy our creations are available for perusal on most streets (except for the ugly
Maria  Ashritha Rhonda poor streets)
Members
Discussion Board Displaying 8 of 13,758 members See All

View Discussion Board

Displaying 3 of 237 discussion topics
Join this Group

Group Type

What's the funniest thing you've seen a patien
71 posts by 49 people. Updated 27 minutes ago

You know you're a nurse when...
178 posts by 153 people. Updated about an hou

World War IIl goes on, Tactics updates

1 posthyl . Updated about an hour ago
ROSHAY. - PEISANCpRAied SRANE ST ADANASS Kelly Fithian (Harrisburg, PA)

B 16,194 members




You Are Now an Expert: To Blog or not to Blog?

OYNICAL GIRL

“JCoreeR BDVice] HuMAN RESOURCES] caTS! Of cOurSel

Gay Marriage and Equality About The Girl

e . . . N Hard core punk rock pixie of the
Tl i
L i By Laurie on April Ist in Homan Resonrees

apocalypse. Obsessed with

figuring out work, money, power
EiLike <13 W Tweet <23 R+ 4 and politics. Sometimes writes

about HR, recruiting and cats.

Of Course There Is More. Click It

hrbn

HR BLOGGER NETWORK

While love is universal, marriage is not a
human right. It is an entitlement, given to us

by the state, that affords protection and
privileges to designated groups of people.

And while | believe that two consenting
adults should be able to love and marry one
another, | don’t think the path to equality
goes through marriage.

Trusted publishers.
Exclusive access

Marriage can be a great and amazing

to HR buyers.

institution; however, the past 100 years of

feminist history reminds us that it can be

oppressive, unhealthy and unequal.




Have You Thought About Recruiting from Blogs

BLOGS? Really? A source of candidates?

P —

* - O
o
A massive and wid'ely overlookedsource,
83% of employers have ne blog sourcing strategy

P K




Social Recruiting Survey Relating to Blogs....

70%

60%

50%

40%

30%

20%

10%

0%

Ranked by Usefulness

Are you sourcing
from blogs?

LinkedIn Blogs Facebook Twitter
® VERY 75% 14% 8% 8%
* Somewhat 15% 38% 27% 18%
¥ Neutral 9% 33% 42% 45%
“ Not Much 0% 9% 14% 12%
" Useless 1% 7% 9% 16%

52% useful!




Do You Have a You Tube Channel?




How Are You Leveraging it?

Vi A iR S o m e e

€« C A 8 https://www.youtube.com/playlist?list=PLoaN2gMr
% Apps M Inbox (111) - lizzpell.. [ deliberatepractice.c.. &P Easy Online Meeting...

Youlh =-

What to Watch

¥ ORY By A
- ke e

My Channel - YoM iy i

g ® >

My Subscriptions e -

= astor, g - ey Mix o miw aw
e i T
© Watch Later W jeir ew daiw iy A iy aw
R N L) -‘.-—- .- - -A'—'. -

PLAYLISTS

(¥ W e By ety miw wiw aiw
1% Liked videos R T e

Lizz Pellet

SUBSCRIPTIONS . .
Home Videos Playlists Ch

* | Popularon YouTube r |

(] Music 1° voulike what they are ¢
K4 seort about your brand?
5 Gaming | beueru-

-
© Browse channels
.
£} Manage subscriptions ‘ -‘:‘;-;:-‘,4 The Social Media
ST Lizz Pellet's Vid
-

Introduction




Have You Created Your Brand on Pinterest?

Dinterest -

I]nn t
hotherme
I'm pinning!




Leveraging Social Sites for Social Sites

Pinterest

Il Media Twitter Backgrounds Marketing Infographic Business Engagement Guide To Social Media Tips Vv

Twitter

o ¢ Blogging Topics

just for !l :riteg L)

Includ

mmore | €

TRAFFIC?

How to Turn ]

'ME VISITORS

lIncr ' I
\ Increased 34 Blogging Topics Just for Writers mage

the Reach by Social Media Just for Writers
[nto =of a Tweet Blog
urning by 23'810% Pinned from

aders

L
ﬁ How | Increased the Reach of a

Tweet by 23,810

ne Visitors Into Return

M. wwe

Bloaaina. Twitter Tins and



Where are you on Instagram?

How To Create An

Instagram Bio
——That Draws In

wollowers
. B Followers

KEEP
CALM

AND

INSTAGRAM
ON




Have You Integrated All Your Information?

Google+:.

Q+

®hootsuite




Lizz Pellet’s Contact information

lizz@thesourcinginstitute.com B
Direct line: 480-221-9649 The -

. . Cultural Fit
Office: 657-212-5838 Pacific w. Factor

g
b ey
el £

Invite me to connect on LinkedIn:
www.linkedin.com/in/lizzpellet

Follow me on Twitter: www.twitter.com/lizzpellet

To order your copy of The Cultural Fit Factor:
http://shrmstore.shrm.org/cultural-fit-factor.html




